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ANALISIS WORD OF MOUTH (WOM),
BRAND IMAGE TERHADAP KEPUTUSAN PEMBELIAN
(STUDI KASUS PADA MINIMARKET HARAPAN
KABUPATEN TUBAN, JAWA TIMUR)

Mubhajir Sofi

Program Studi Manajemen, Fakultas Ekonomi, Universitas Gresik

ABSTRAK

Penelitian ini bertujuan untuk meneliti dan membuktikan analisis word of mouth
(WOM), brand image terhadap keputusan pembelian pada minimarket Harapan.
Penelitian ini menggunakan pendekatan kuantitatif dengan analisis regresi linier
berganda. Jumlah sampel yang diambil 120 responden dan pengumpulan data
dilakukan dengan kuesioner untuk memperoleh data. Hasil penelitian menunjukkan
bahwa word of mouth (WOM) yang banyak terbukti mempunyai pengaruh positif
dan signifikan terhadap peningkatan keputusan pembelian pada minimarket
Harapan. Kemudian brand image yang berkualitas berpengaruh positif dan
signifikan terhadap keputusan pembelian pada minimarket Harapan. Akhirnya
word of mouth (WOM) dan brand image secara simultan berpengaruh positif dan
signifikan terhadap peningkatan keputusan pembelian pada minimarket Harapan.

Kata kunci : Word Of Mouth (WOM), Brand Image, Keputusan Pembelian.



ANALYSIS WORD OF MOUTH, BRAND IMAGE
ON PURCHASE DECISION
(A CASE STUDY ON THE HARAPAN MINIMARKET
DISTRICTS TUBAN, EAST TIMUR)

Muhajir Sofi

Program of Management Studies, Faculty of Economics, Gresik University

ABSTRACK

This study aims to examine and prove the analysis of word of mouth (WOM), brand
image on purchasing decisions at the Harapan minimarket. This research uses a
quantitative approach with multiple linear regressive analysis. The number of
samples taken is 120 respondents and data collection is done by questionnaires to
obtain data. The results showed that word of mouth (WOM) which has been proven
to have a positive and significant impact on increasing purchasing decisions at the
Harapan minimarket. Then a quality brand image has a positive and significant
effect on purchasing decisions at the Harapan minimarket. Finally, word of mouth
(WOM) and brand image simultaneously have a positive and significant effect on
increasing purchasing decisions at the Harapan minimarket.

Keywords: Word Of Mouth (WOM), Brand Image, Purchase Decision.
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