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PENGARUH LOKASI , HARGA , DAN KENYAMANAN LINGKUNGAN
TERHADAP KEPUASAN PELANGGAN PADA WARKOP DI
KABUPATEN GRESIK

Mohammad Alan Wildani Thariq
Program Studi manajemen , Fakultas Ekonomi, Universitas Gresik

ABSTRAK

Penelitian mengenai kepuasan konsumen menjadi penting dalam menghadapi
persaingan usaha yang semakin kompetitif, karena kepuasan konsumen merupakan
salah satu indikator keberhasilan perusahaan dalam mempertahankan pelanggan.
Faktor-faktor yang memengaruhi kepuasan konsumen sangat beragam, di antaranya
lokasi, harga, dan kenyamanan lingkungan. Penelitian ini bertujuan untuk
menganalisis pengaruh lokasi, harga, dan kenyamanan lingkungan terhadap
kepuasan konsumen baik secara parsial maupun simultan. Penelitian ini
menggunakan pendekatan kuantitatif dengan metode survei. Data diperoleh melalui
penyebaran kuesioner kepada 60 responden yang dipilih sebagai sampel penelitian.
Teknik analisis data yang digunakan meliputi uji validitas, uji reliabilitas, uji asumsi
klasik, analisis regresi linier berganda, uji t, uji F, dan koefisien determinasi dengan
bantuan program SPSS. Hasil penelitian menunjukkan bahwa variabel lokasi,
harga, dan kenyamanan lingkungan secara parsial berpengaruh positif dan
signifikan terhadap kepuasan konsumen. Selain itu, hasil uji simultan menunjukkan
bahwa lokasi, harga, dan kenyamanan lingkungan secara bersama-sama
berpengaruh signifikan terhadap kepuasan konsumen. Nilai koefisien determinasi
menunjukkan bahwa variabel independen mampu menjelaskan sebagian besar
variasi kepuasan konsumen, sedangkan sisanya dipengaruhi oleh faktor lain di luar
penelitian. Temuan ini memberikan kontribusi dalam memperkuat teori pemasaran
terkait faktor-faktor yang memengaruhi kepuasan konsumen serta menjadi bahan
pertimbangan bagi pengelola usaha dalam meningkatkan kualitas layanan.
Penelitian selanjutnya disarankan untuk menambahkan variabel lain seperti kualitas
pelayanan, kualitas produk, citra merek, dan loyalitas pelanggan agar diperoleh
model penelitian yang lebih komprehensif.

Kata Kunci: Lokasi, Harga, Kenyamanan Lingkungan, Kepuasan Konsumen



THE INFLUENCE OF LOCATION, PRICE, AND ENVIRONMENTAL
COMFORT ON CUSTOMER SATISFACTION AT COFFEE SHOPS IN
GRESIK REGENCY

Mohammad Alan Wildani Thoriq
Manajement Study Program, Faculty of Economics, University of Gresik

ABSTRACT

Consumer satisfaction has become an important issue in increasingly competitive
business environments, as it serves as one of the key indicators of a company's
success in maintaining customer loyalty. Various factors influence consumer
satisfaction, including location, price, and environmental comfort. This study aims
to analyze the influence of location, price, and environmental comfort on consumer
satisfaction, both partially and simultaneously. The research employed a
guantitative approach using a survey method. Data were collected through
questionnaires distributed to 60 respondents selected as the research sample. The
data were analyzed using validity tests, reliability tests, classical assumption tests,
multiple linear regression analysis, t-tests, F-tests, and coefficient of determination
analysis with the assistance of SPSS software. The results revealed that location,
price, and environmental comfort each have a positive and significant effect on
consumer satisfaction. Furthermore, the simultaneous test indicated that location,
price, and environmental comfort jointly have a significant influence on consumer
satisfaction. The coefficient of determination demonstrated that the independent
variables were able to explain a substantial proportion of the variation in consumer
satisfaction, while the remaining variation was influenced by other factors outside
the scope of this study. These findings contribute to strengthening marketing
theories related to the determinants of consumer satisfaction and provide practical
insights for business managers in improving service quality and customer
experience. Future research is recommended to include additional variables such
as service quality, product quality, brand image, and customer loyalty to develop a
more comprehensive research model.

Keywords: Location, Price, Environmental Comfort, Consumer Satisfaction
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