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PENGARUH ALGORITMA PERSONALISASI, KESENANGAN, DAN
KEPERCAYAAN PADA PLATFORM FACEBOOK TERHADAP MINAT
BELI MOBIL DI JAYCARSGARAGE GRESIK

Agung Sujaya
Program Studi Manajemen, Fakultas Ekonomi, Universitas Gresik

ABSTRAK

Penelitian ini bertujuan untuk menganalisis pengaruh algoritma personalisasi,
kesenangan, dan kepercayaan pada platform Facebook terhadap minat beli mobil di
JayCarsGarage Gresik. Penelitian menggunakan metode kuantitatif dengan
pendekatan asosiatif kausal dan melibatkan 96 responden yang dipilih
menggunakan teknik purposive sampling. Analisis data dilakukan menggunakan
regresi linear berganda dengan bantuan SPSS versi 26. Hasil penelitian
menunjukkan bahwa algoritma personalisasi, kesenangan, dan kepercayaan pada
platform berpengaruh positif dan signifikan, baik secara parsial maupun simultan,
terhadap minat beli. Nilai Adjusted R Square sebesar 0,460 menunjukkan bahwa
ketiga variabel mampu menjelaskan 46,0% variasi minat beli. Hasil penelitian ini
diharapkan dapat menjadi masukan bagi JayCarsGarage Gresik dalam
mengoptimalkan strategi pemasaran digital melalui Facebook.

Kata Kunci: Algoritma Personalisasi, Kesenangan, Kepercayaan pada
Platform, Minat Beli.
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THE INFLUENCE OF PERSONALIZATION ALGORITHMS, PERCEIVED
ENJOYMENT, AND TRUST IN THE FACEBOOK PLATFORM ON CAR
PURCHASE INTENTION AT JAYCARSGARAGE GRESIK

Agung Sujaya
Management Study Program, Faculty of Economics, Gresik University

ABSTRACT

This study aims to analyze the influence of personalization algorithms, perceived
enjoyment, and trust in the Facebook platform on consumers' car purchase
intention at JayCarsGarage Gresik. This research employed a quantitative method
with a causal associative approach involving 96 respondents selected using
purposive sampling. The data were analyzed using multiple linear regression with
the assistance of SPSS version 26. The results indicate that personalization
algorithms, perceived enjoyment, and trust in the platform have a positive and
significant effect, both partially and simultaneously, on purchase intention. The
Adjusted R Square value of 0.460 indicates that these three independent variables
explain 46.0% of the variation in purchase intention, while the remaining 54.0% is
influenced by other factors outside the research model. The findings are expected
to provide valuable insights for JayCarsGarage Gresik in optimizing its digital
marketing strategy through Facebook to enhance consumers' purchase intention.

Keywords: Personalization Algorithm, Perceived Enjoyment, Trust in the
Platform, Purchase Intention.
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