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IMPLEMENTASI STRATEGI PEMASARAN DIGITAL UNTUK MENINGKATKAN
BRAND AWARENESS PADA CV. CS FIRE FIGHTER GRESIK

Abdurahim Suranto
Program Studi Manajemen, Fakultas Ekonomi, Universitas Gresik

ABSTRAK

Penelitian ini bertujuan untuk menganalisis implementasi strategi pemasaran digital dalam
meningkatkan brand awareness pada CV CS Fire Fighter Gresik. Penelitian menggunakan
pendekatan kualitatif deskriptif dengan teknik pengumpulan data melalui wawancara,
observasi, dan dokumentasi. Informan penelitian terdiri atas pemilik perusahaan, staf
administrasi yang terlibat dalam pemasaran digital, serta tiga pelanggan perusahaan. Analisis
data dilakukan menggunakan model Miles, Huberman, dan Saldana yang meliputi reduksi data,
penyajian data, serta penarikan kesimpulan. Hasil penelitian menunjukkan bahwa CV CS Fire
Fighter Gresik telah mengimplementasikan strategi pemasaran digital melalui pemanfaatan
berbagai platform digital seperti Instagram, Facebook, WhatsApp Business, Google, dan
Google Maps. Implementasi tersebut didukung oleh penyusunan konten yang informatif,
komunikasi yang interaktif dengan konsumen, keterlibatan pelanggan, serta evaluasi
pemasaran digital yang dilakukan secara berkala. Strategi pemasaran digital yang diterapkan
mampu membantu perusahaan memperluas penyebaran informasi produk dan layanan serta
membangun hubungan yang lebih dekat dengan pelanggan. Selain itu, implementasi strategi
pemasaran digital terbukti berkontribusi terhadap peningkatan brand awareness konsumen
yang ditunjukkan melalui kemampuan konsumen mengenali merek (brand recognition),
mengingat merek (brand recall), dan menjadikan CV CS Fire Fighter sebagai salah satu pilihan
utama dalam kategori produk dan layanan keselamatan kerja serta proteksi kebakaran (top of
mind). Temuan penelitian juga menunjukkan bahwa konten berupa dokumentasi proyek,
aktivitas lapangan, dan bukti nyata pelaksanaan pekerjaan merupakan jenis konten yang paling
efektif dalam menarik perhatian konsumen dan membangun kepercayaan terhadap perusahaan.

Kata Kunci: strategi pemasaran digital, digital marketing, brand awareness
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IMPLEMENTATION OF DIGITAL MARKETING STRATEGY TO INCREASE BRAND
AWARENESS AT CV. CS FIRE FIGHTER GRESIK

Abdurahim Suranto
Management Study Program, Faculty of Economics, Gresik University

ABSTRACT

This study aims to analyze the implementation of digital marketing strategies in improving
brand awareness at CV CS Fire Fighter Gresik. The research employed a descriptive
qualitative approach with data collected through interviews, observations, and documentation.
The informants consisted of the company owner, an administrative staff member involved in
digital marketing activities, and three company customers. Data were analyzed using the
interactive model of Miles, Huberman, and Saldana, which includes data reduction, data
display, and conclusion drawing. The findings indicate that CV CS Fire Fighter Gresik has
implemented digital marketing strategies through various digital platforms, including
Instagram, Facebook, WhatsApp Business, Google, and Google Maps. The implementation is
supported by informative content creation, interactive communication with customers,
customer engagement, and periodic evaluation of digital marketing performance. These
strategies have helped the company disseminate information about its products and services
more effectively while strengthening relationships with customers. Furthermore, the
implementation of digital marketing strategies contributes to increasing consumer brand
awareness, as reflected in consumers’ ability to recognize the brand (brand recognition), recall
the brand (brand recall), and consider CV CS Fire Fighter as one of the primary choices for
occupational safety and fire protection products and services (top of mind). The study also
reveals that content featuring project documentation, field activities, and evidence of
completed work is the most effective in attracting consumer attention and building trust in the
company.

Keywords: Digital Marketing Strategy, Digital Marketing, Brand Awareness
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ABSTRAK

Penelitian ini bertujuan untuk menganalisis implementasi strategi pemasaran digital dalam
meningkatkan brand awareness pada CV CS Fire Fighter Gresik. Penelitian menggunakan
pendekatan kualitatif deskriptif dengan teknik pengumpulan data melalui wawancara,
observasi, dan dokumentasi. Informan penelitian terdiri atas pemilik perusahaan, staf
administrasi yang terlibat dalam pemasaran digital, serta tiga pelanggan perusahaan. Analisis
data dilakukan menggunakan model Miles, Huberman, dan Saldana yang meliputi reduksi
data, penyajian data, serta penarikan kesimpulan. Hasil penelitian menunjukkan bahwa CV
CS Fire Fighter Gresik telah mengimplementasikan strategi pemasaran digital melalui
pemanfaatan berbagai platform digital seperti Instagram, Facebook, WhatsApp Business,
Google, dan Google Maps. Implementasi tersebut didukung oleh penyusunan konten yang
informatif, komunikasi yang interaktif dengan konsumen, keterlibatan pelanggan, serta
evaluasi pemasaran digital yang dilakukan secara berkala. Strategi pemasaran digital yang
diterapkan mampu membantu perusahaan memperluas penyebaran informasi produk dan
layanan serta membangun hubungan yang lebih dekat dengan pelanggan. Selain itu,
implementasi strategi pemasaran digital terbukti berkontribusi terhadap peningkatan brand
awareness konsumen yang ditunjukkan melalui kemampuan konsumen mengenali merek
(brand recognition), mengingat merek (brand recall), dan menjadikan CV CS Fire Fighter
sebagai salah satu pilihan utama dalam kategori produk dan layanan keselamatan kerja serta
proteksi kebakaran (top of mind). Temuan penelitian juga menunjukkan bahwa konten berupa
dokumentasi proyek, aktivitas lapangan, dan bukti nyata pelaksanaan pekerjaan merupakan
jenis konten yang paling efektif dalam menarik perhatian konsumen dan membangun
kepercayaan terhadap perusahaan.

Kata Kunci: strategi pemasaran digital, digital marketing, brand awareness
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IMPLEMENTATION OF DIGITAL MARKETING STRATEGY TO INCREASE BRAND
AWARENESS AT CV. CS FIRE FIGHTER GRESIK

Abdurahim Suranto
Management Study Program, Faculty of Economics, Gresik University

ABSTRACT

This study aims to analyze the implementation of digital marketing strategies in improving
brand awareness at CV CS Fire Fighter Gresik. The research employed a descriptive
qualitative approach with data collected through interviews, observations, and
documentation. The informants consisted of the company owner, an administrative staff
member involved in digital marketing activities, and three company customers. Data were
analyzed using the interactive model of Miles, Huberman, and Saldana, which includes data
reduction, data display, and conclusion drawing. The findings indicate that CV CS Fire
Fighter Gresik has implemented digital marketing strategies through various digital
platforms, including Instagram, Facebook, WhatsApp Business, Google, and Google Maps.
The implementation is supported by informative content creation, interactive communication
with customers, customer engagement, and periodic evaluation of digital marketing
performance. These strategies have helped the company disseminate information about its
products and services more effectively while strengthening relationships with customers.
Furthermore, the implementation of digital marketing strategies contributes to increasing
consumer brand awareness, as reflected in consumers’ ability to recognize the brand (brand
recognition), recall the brand (brand recall), and consider CV CS Fire Fighter as one of the
primary choices for occupational safety and fire protection products and services (top of
mind). The study also reveals that content featuring project documentation, field activities,
and evidence of completed work is the most effective in attracting consumer attention and
building trust in the company.

Keywords: Digital Marketing Strategy, Digital Marketing, Brand Awareness
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