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ABSTRAK 

Persaingan usaha kopi yang semakin ketat membuat pelaku usaha perlu memperhatikan 

faktor-faktor yang dapat memengaruhi keputusan pembelian konsumen, seperti kualitas layanan, 

harga, dan lokasi. Penelitian ini bertujuan untuk mengetahui pengaruh kualitas layanan, harga, 

dan lokasi terhadap keputusan pembelian pada Usaha Mikro Penjual Kopi Keliling "Kopi Kesini" 

di Kawasan Kebomas, Gresik. Penelitian ini menggunakan metode kuantitatif dengan melibatkan 

133 responden yang dipilih menggunakan teknik purposive sampling. Data diperoleh melalui 

penyebaran kuesioner dan dianalisis menggunakan regresi linier berganda dengan bantuan 

program SPSS. Hasil penelitian menunjukkan bahwa kualitas layanan, harga, dan lokasi secara 

parsial maupun simultan berpengaruh positif dan signifikan terhadap keputusan pembelian. Nilai 

koefisien determinasi (Adjusted R Square) sebesar 0,737 menunjukkan bahwa ketiga variabel 

tersebut mampu menjelaskan 73,7% keputusan pembelian, sedangkan sisanya dipengaruhi oleh 

faktor lain di luar penelitian. Berdasarkan hasil penelitian dapat disimpulkan bahwa semakin baik 

kualitas layanan, semakin sesuai harga yang ditawarkan, dan semakin strategis lokasi usaha, maka 

keputusan pembelian konsumen juga akan semakin meningkat. 

Kata Kunci: Kualitas Layanan, Harga, Lokasi, Keputusan Pembelian, UMKM Kopi 

Keliling. 

 

 

 

 

 

 

 

 

 

 

 



ix 
 

The Influence of Service Quality, Price, and Location on Purchase Decisions: A 

Study of the "Kopi Kesini" Mobile Coffee Microenterprise  

 

Muhammad Yusuf Fadli 

Management Study Program, Faculty of Economics, Universitas Gresik 

 

ABSTRACT 

This research discusses the influence of service quality, price, and location on purchasing 

decisions at the mobile coffee micro business “Kopi Kesini”. The study was conducted because 

competition in the coffee business has become increasingly competitive, especially for small 

businesses that depend on customer satisfaction and repeat purchases. This research used a 

quantitative method with a descriptive approach, while the data were collected through 

questionnaires distributed to 133 respondents who had previously purchased coffee from Kopi 

Kesini. The sampling technique used was purposive sampling, and the data were analyzed using 

multiple linear regression analysis supported by t-test and F-test through SPSS. The results 

showed that service quality, price, and location had a positive and significant effect on purchasing 

decisions. Good service quality, such as friendly and responsive service, was considered capable 

of increasing consumer interest in making purchases. In addition, affordable prices that matched 

the quality of the products also became one of the main considerations for consumers. Meanwhile, 

strategic and easily accessible selling locations were proven to support consumer purchasing 

decisions. Simultaneously, all independent variables were found to influence purchasing 

decisions together. Therefore, this research provide useful insights for mobile coffee business 

owners in improving their marketing strategies, especially in maintaining service quality, setting 

affordable prices, and choosing strategic selling locations in order to attract more consumers and 

increase sales. 

 

Keywords: Service Quality, Price, Location, Purchasing Decision, Mobile Coffee Micro 

Business. 
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