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Pengaruh Social Media Marketing, Inovasi Produk, Kualitas Layanan 

Terhadap Keputusan Pembelian Di Loygi Pastry & Friend Gresik 

 

Reafley Marenjelo Pranbrigifa 

Program Studi Manajemen, Fakultas Ekonomi, Universitas Gresik 

 

ABSTRAK 

Penelitian ini bertujuan untuk menganalisis pengaruh Social Media Marketing, 

Inovasi Produk, dan Kualitas Layanan terhadap Keputusan Pembelian pada 

konsumen Loygi Pastry & Friend Gresik. Penelitian ini merupakan penelitian 

asosiatif kausal dengan pendekatan kuantitatif. Populasi dalam penelitian ini adalah 

seluruh konsumen Loygi Pastry & Friend periode Oktober–Desember 2025 

sebanyak 2.300 konsumen. Sampel penelitian berjumlah 96 responden yang 

ditentukan menggunakan rumus Slovin dengan teknik non Probability Sampling 

melalui metode Purposive Sampling. Pengumpulan data dilakukan melalui 

penyebaran kuesioner kepada responden yang memenuhi kriteria penelitian. 

Analisis data dilakukan menggunakan uji validitas, uji reliabilitas, uji asumsi klasik, 

analisis regresi linier berganda, uji t, uji F, dan koefisien determinasi dengan 

bantuan program SPSS. Hasil penelitian menunjukkan bahwa Social Media 

Marketing berpengaruh positif dan signifikan terhadap Keputusan Pembelian pada 

konsumen Loygi Pastry & Friend. Inovasi Produk tidak berpengaruh positif dan 

signifikan terhadap Keputusan Pembelian. Kualitas Layanan juga tidak  

berpengaruh positif dan signifikan terhadap Keputusan Pembelian. Secara simultan, 

Social Media Marketing, Inovasi Produk, dan Kualitas Layanan berpengaruh 

signifikan terhadap Keputusan Pembelian. Berdasarkan hasil penelitian dapat 

disimpulkan bahwa Social Media Marketing merupakan variabel yang berpengaruh 

terhadap Keputusan Pembelian konsumen Loygi Pastry & Friend, sedangkan 

variabel lainnya tidak menjadi faktor responden dalam melakukan keputusan 

pembelian. Oleh karena itu, perusahaan perlu terus mengoptimalkan aktivitas 

pemasaran melalui media sosial yang didukung oleh pengembangan inovasi produk 

dan peningkatan kualitas layanan guna mendorong Keputusan Pembelian 

konsumen. 

Kata Kunci: Social Media Marketing, Inovasi Produk, Kualitas Layanan,         

           Keputusan pembelian.  
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The Influence of Social Media Marketing, Product Innovation, and Service Quality 

on Purchasing Decisions at Loygi Pastry & Friend, Gresik 

 

Reafley Marenjelo Pranbrigifa 

Management Study Program, Faculty of Economics, Gresik University 

 

ABSTRACT 

This study aims to examine the effect of Social Media Marketing, Product 

Innovation, and Service Quality on Purchase Decisions among consumers of Loygi 

Pastry & Friend Gresik. This study employed a causal associative research design 

using a quantitative approach. The population consisted of all consumers of Loygi 

Pastry & Friend during the period of October to December 2025, totaling 2,300 

consumers. A sample of 96 respondents was determined using the Slovin formula 

and selected using a non-probability sampling technique with a purposive sampling 

method. Data were collected through questionnaires distributed to respondents 

who met the predetermined research criteria. The data were analyzed using validity 

and reliability tests, classical assumption tests, multiple linear regression analysis, 

the t-test, the F-test, and the coefficient of determination (R²) with the assistance of 

SPSS software. The results indicate that Social Media Marketing has a positive and 

significant effect on Purchase Decisions among consumers of Loygi Pastry & 

Friend. In contrast, Product Innovation does not have a positive and significant 

effect on Purchase Decisions. Likewise, Service Quality does not have a positive 

and significant effect on Purchase Decisions. Simultaneously, Social Media 

Marketing, Product Innovation, and Service Quality have a significant effect on 

Purchase Decisions. It can therefore be concluded that Social Media Marketing is 

the only independent variable that significantly influences consumers' Purchase 

Decisions at Loygi Pastry & Friend, whereas Product Innovation and Service 

Quality are not significant determinants of consumers' Purchase Decisions. 

Therefore, the company is encouraged to continuously optimize its social media 

marketing activities while enhancing product innovation and service quality to 

further strengthen consumers' Purchase Decisions. 

Keywords: Social Media Marketing, Product Innovation, Service Quality, 

       Purchasing Decisions. 
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