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PENGARUH HARGA, PROMOSI, DAN CITRA MEREK  

TERHADAP KEPUTUSAN PEMBELIAN PRODUK  

ROCKET CHICKEN DI KECAMATAN GRESIK 

Sabrina Dewanti Mugiyono 

Program Studi Manajemen, Fakultas Ekonomi, Universitas Gresik 

 

ABSTRAK 

Perkembangan industri makanan cepat saji di Indonesia menunjukkan persaingan yang 

semakin kompetitif seiring perubahan gaya hidup masyarakat yang menekankan aspek 

kenyamanan dan efisiensi waktu. Kondisi tersebut mendorong pelaku usaha untuk 

memahami faktor-faktor pemasaran yang memengaruhi keputusan pembelian konsumen. 

Penelitian ini bertujuan untuk menganalisis pengaruh harga, promosi, dan citra merek 

terhadap keputusan pembelian produk Rocket Chicken di Kecamatan Gresik. Penelitian 

ini menggunakan pendekatan kuantitatif dengan desain eksplanatori. Data direncanakan 

dikumpulkan melalui penyebaran kuesioner kepada konsumen Rocket Chicken di 

Kecamatan Gresik yang telah melakukan pembelian, dengan jumlah sampel sebanyak 89 

responden yang dipilih menggunakan teknik purposive sampling. Instrumen penelitian 

akan diuji melalui uji validitas dan reliabilitas. Analisis data direncanakan menggunakan 

regresi linear berganda dengan didukung oleh uji asumsi klasik, uji t (parsial), uji F 

(simultan), serta koefisien determinasi (R²). Penelitian ini diharapkan dapat memberikan 

gambaran empiris mengenai pengaruh harga, promosi, dan citra merek terhadap keputusan 

pembelian, serta memberikan rekomendasi strategis bagi manajemen Rocket Chicken 

dalam merumuskan kebijakan pemasaran yang lebih efektif dan kompetitif. Selain itu, 

penelitian ini diharapkan dapat memperkaya kajian teori pemasaran dan perilaku 

konsumen, khususnya pada industri makanan cepat saji. 

 

Kata Kunci : Harga, Promosi, Citra Merek, Keputusan Pembelian, Rocket Chicken 
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THE EFFECT OF PRICE, PROMOTION, AND BRAND IMAGE ON 

PURCHASE DECISIONS FOR ROCKET CHICKEN PRODUCTS IN 

GRESIK DISCTRICT 

Sabrina Dewanti Mugiyono 

Management Study Program, Faculty of Economics, University of Gresik 

 

ABSTRACT 

 

The rapid growth of the fast-food industry in Indonesia has led to increasingly intense 

competition, driven by changes in consumer lifestyles that emphasize convenience and 

time efficiency. This condition encourages business actors to understand marketing 

factors that influence consumer purchasing decisions. This study aims to analyze the 

effect of price, promotion, and brand image on purchasing decisions of Rocket Chicken 

products in Gresik District. This research employs a quantitative approach with an 

explanatory research design. The data are planned to be collected through 

questionnaires distributed to Rocket Chicken customers in Gresik District who have made 

purchases, with a sample of 89 respondents selected using purposive sampling technique. 

The research instruments will be tested for validity and reliability. The data analysis is 

planned to use multiple linear regression supported by classical assumption tests, partial 

t-test, simultaneous F-test, and the coefficient of determination (R²). This study is 

expected to provide empirical insights regarding the influence of price, promotion, and 

brand image on purchasing decisions, as well as to offer strategic recommendations for 

Rocket Chicken management in formulating more effective and competitive marketing 

strategies. Furthermore, this research is expected to contribute to the development of 

marketing and consumer behavior theories, particularly in the fast-food industry.  

 

Keywords: Price, Promotion, Brand Image, Purchase Decision, Rocket Chicken 
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