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PENGARUH FEAR OF MISSING OUT, POTONGAN HARGA, DAN
CELEBRITY ENDORSMENT TERHADAP IMPULSIVE BUYING PADA
PENGGUNA TIKTOK SHOP

Vita Oktavia

Program Studi Managemen, Fakultas Ekonomi, Universitas Gresik

ABSTRAK

Perkembangan teknologi digital mendorong perubahan perilaku konsumsi
masyarakat, khususnya melalui platform media sosial yang terintegrasi dengan e-
commerce seperti TikTok Shop. Fenomena ini memunculkan perilaku pembelian
impulsif,terutama di kalangan mahasiswa. Penelitian ini bertujuan untuk
menganalisis pengaruh Fear of Missing Out , potongan harga, dan celebrity
endorsement terhadap pembelian impulsif pada pengguna TikTok Shop mahasiswa
di Kabupaten Gresik.Penelitian ini menggunakan pendekatan kuantitatif dengan
metode survei. Populasi penelitian adalah mahasiswa di Kabupaten Gresik yang
menggunakan TikTok Shop. Teknik pengambilan sampel menggunakan non-
probability sampling dengan metode purposive sampling, dengan jumlah sampel
sebanyak 100 responden. Data dikumpulkan melalui kuesioner yang disusun
berdasarkan indikator masing-masing variabel dan diukur menggunakan skala
Likert. Data yang diperoleh selanjutnya dianalisis menggunakan analisis statistik
deskriptif dan regresi linier berganda untuk menguji pengaruh variabel independen
terhadap variabel dependen.Hasil penelitian ini diharapkan dapat memberikan
kontribusi secara teoritis dalam pengembangan ilmu manajemen pemasaran,
khususnya terkait perilaku konsumen digital, serta secara praktis menjadi bahan
pertimbangan bagi pelaku bisnis dalam merancang strategi pemasaran yang efektif
di platform TikTok Shop.

Kata Kunci: Fear of Missing Out , potongan harga, celebrity endorsement,
Pembelian impulsif, TikTok Shop.
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The Influence of Fear of Missing Out, Price Discounts, and Celebrity
Endorsement on Impulsive Buying among TikTok Shop Users: A Study of
University Students in Gresik

Vita Oktavia

Managemen Study Program, Faculty of Economic, Gresik University

ABSTRACT

The development of digital technology has driven changes in consumer
consumption behavior, particularly through social media platforms integrated with
e-commerce, such as TikTok Shop. This phenomenon has led to impulsive buying
behavior, especially among university students. This study aims to analyze the
influence of Fear of Missing Out, price discounts, and celebrity endorsement on
impulsive buying behavior among university students who use TikTok Shop in
Gresik Regency.This study employs a quantitative approach using a survey method.
The research population consists of university students in Gresik Regency who use
TikTok Shop. The sampling technique applied is non-probability sampling using
purposive sampling, with a total sample of 100 respondents. Data were collected
through a questionnaire developed based on the indicators of each variable and
measured using a Likert scale. The collected data were then analyzed using
descriptive statistical analysis and multiple linear regression to examine the effect
of independent variables on the dependent variable.The results of this study are
expected to contribute theoretically to the development of marketing management
literature, particularly in the field of digital consumer behavior. Practically, this
study is also expected to provide valuable insights for business practitioners in
designing effective marketing strategies on the TikTok Shop platform.

Keywords: Fear of Missing Out , price discounts, celebrity endorsement, impulsive
buying, TikTok Shop.
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