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Pengaruh Promosi Digital, Harga dan Kualitas Produk Terhadap
Minat Beli Konsumen pada Naken Shop Cerme

Hakimatul Islamiyah

Program Studi Manajemen, Fakultas Ekonomi, Universitas Gresik

ABSTRAK

Perkembangan teknologi digital telah mendorong pelaku usaha memanfaatkan
media sosial sebagai sarana promosi untuk meningkatkan minat beli konsumen.
Namun, pada bisnis fashion berbasis toko fisik, keputusan konsumen untuk
melakukan pembelian tidak hanya dipengaruhi oleh promosi digital, tetapi juga oleh
pertimbangan harga dan kualitas produk. Permasalahan yang dihadapi Naken Shop
Cerme adalah meningkatnya jumlah kunjungan konsumen setelah melihat promosi
digital, namun tidak seluruhnya berlanjut pada pembelian. Penelitian ini bertujuan
untuk menganalisis pengaruh promosi digital, harga, dan kualitas produk terhadap
minat beli konsumen pada pembelian offline di Naken Shop Cerme. Penelitian ini
menggunakan pendekatan kuantitatif dengan teknik pengumpulan data melalui
kuesioner yang disebarkan kepada 100 responden menggunakan metode purposive
sampling. Hasil penelitian menunjukkan bahwa secara parsial promosi digital tidak
berpengaruh signifikan terhadap minat beli konsumen, sedangkan harga dan
kualitas produk berpengaruh positif dan signifikan terhadap minat beli. Secara
simultan, promosi digital, harga, dan kualitas produk berpengaruh positif dan
signifikan terhadap minat beli konsumen. Nilai koefisien determinasi (Adjusted R?)
sebesar 0,759 menunjukkan bahwa 75,9% variasi minat beli konsumen dapat
dijelaskan oleh variabel promosi digital, harga, dan kualitas produk, sedangkan
sisanya sebesar 24,1% dipengaruhi oleh faktor lain di luar penelitian.

Kata Kunci: Promosi Digital, Harga, Kualitas Produk, Minat Beli



The Influence of Digital Promotion, Price and Product Quality on
Consumer Purchase Interest at Naken Shop Cerme

Hakimatul Islamiyah

Management Study Program, Faculty of Economics, University of Gresik
ABSTRACT

The development of digital technology has encouraged businesses to utilize social
media as a promotional tool to increase consumer purchasing interest. However,
in brick and mortar fashion businesses, consumer purchasing decisions are not only
influenced by digital promotions but also by considerations of price and product
quality. The problem faced by Naken Shop Cerme is the increase in consumer visits
after viewing digital promotions, but not all of them continue to purchase. This
study aims to analyze the influence of digital promotions, price, and product quality
on consumer purchasing interest in offline purchases at Naken Shop Cerme. This
study used a quantitative approach with data collection techniques through
questionnaires distributed to 100 respondents using a purposive sampling method.
The results showed that partially digital promotions did not have a significant effect
on consumer purchasing interest, while price and product quality had a positive
and significant effect on purchasing interest. Simultaneously, digital promotions,
price, and product quality had a positive and significant effect on consumer
purchasing interest. The coefficient of determination (Adjusted R?) value of 0.759
indicates that 75.9% of the variation in consumer purchasing interest can be
explained by the variables of digital promotion, price, and product quality, while
the remaining 24.1% is influenced by other factors outside the research.

Keywords: Digital Promotion, Price, Product Quality, Purchase Interest
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