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ABSTRAK 

Penelitian ini bertujuan untuk menganalisis pengaruh harga, kualitas produk, dan kelompok 

referensi terhadap keputusan pembelian sepeda motor matik di Kecamatan Kebomas, Kabupaten 

Gresik. Penelitian ini menggunakan pendekatan kuantitatif dengan metode survei. Populasi 

penelitian adalah seluruh pengguna sepeda motor matik di Kecamatan Kebomas Kabupaten Gresik. 

Penentuan jumlah sampel menggunakan rumus Cochran sehingga diperoleh sebanyak 100 

responden dengan teknik pengambilan sampel purposive sampling. Data dikumpulkan melalui 

penyebaran kuesioner dan dianalisis menggunakan analisis regresi linier berganda dengan bantuan 

program SPSS. Hasil pengujian instrumen menunjukkan bahwa seluruh item pernyataan valid dan 

reliabel. Hasil uji asumsi klasik menunjukkan data berdistribusi normal serta terbebas dari masalah 

multikolinearitas, heteroskedastisitas, dan autokorelasi. Hasil penelitian menunjukkan bahwa harga 

berpengaruh positif dan signifikan terhadap keputusan pembelian sepeda motor matik di Kecamatan 

Kebomas Kabupaten Gresik. Kualitas produk juga berpengaruh positif dan signifikan terhadap 

keputusan pembelian. Selain itu, kelompok referensi berpengaruh positif dan signifikan terhadap 

keputusan pembelian. Secara simultan, harga, kualitas produk, dan kelompok referensi berpengaruh 

positif dan signifikan terhadap keputusan pembelian sepeda motor matik di Kecamatan Kebomas 

Kabupaten Gresik. Dengan demikian, semakin baik persepsi konsumen terhadap harga, kualitas 

produk, dan kelompok referensi, maka semakin tinggi keputusan pembelian sepeda motor matik. 

 

Kata Kunci: Harga, Kualitas Produk, Kelompok Referensi, Keputusan Pembelian 
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THE INFLUENCE OF PRICE, PRODUCT QUALITY, AND REFERENCE 

GROUPS ON THE PURCHASING DECISIONS OF AUTOMATIC 

MOTORCYCLES IN KEBOMAS, GRESIK 

Mohammad Syarifudib Zuhri 

Management Study Program, Faculty of Economics, Universitas Gresik 

ABSTRACT 

This study aims to analyze the influence of price, product quality, and reference groups on the 

purchasing decisions of automatic motorcycles in Kebomas District, Gresik Regency. This research 

employed a quantitative approach using a survey method. The population consisted of all automatic 

motorcycle users in Kebomas District, Gresik Regency. The sample size was determined using the 

Cochran formula, resulting in 100 respondents selected through purposive sampling. Data were 

collected through questionnaires and analyzed using multiple linear regression analysis with the 

assistance of SPSS software. The instrument testing results indicated that all questionnaire items 

were valid and reliable. The classical assumption tests showed that the data were normally 

distributed and free from multicollinearity, heteroscedasticity, and autocorrelation problems. The 

results revealed that price has a positive and significant effect on purchasing decisions for automatic 

motorcycles in Kebomas District, Gresik Regency. Product quality also has a positive and significant 

effect on purchasing decisions. In addition, reference groups have a positive and significant effect 

on purchasing decisions. Simultaneously, price, product quality, and reference groups have a 

positive and significant effect on purchasing decisions for automatic motorcycles in Kebomas 

District, Gresik Regency. Therefore, the better consumers' perceptions of price, product quality, and 

reference groups, the higher their purchasing decisions regarding automatic motorcycles. 

 

Keywords: Price, Product Quality, Reference Groups, Purchasing Decision 
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