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Pengaruh Gaya Hidup, Keterlibatan Fashion, dan Pengetahuan
Produk Terhadap Pembelian Impulsif Produk Fashion di E-
Commerce Shopee (Studi Pada Mahasiswa Fakultas Ekonomi
Universitas Gresik)

Windy Tegar Ika
Program Studi Manajemen, Fakultas Ekonomi, Universitas Gresik

ABSTRAK
Penelitian ini bertujuan untuk menganalisis pengaruh gaya hidup, keterlibatan
fashion, dan pengetahuan produk terhadap pembelian impulsif produk fashion di
e-commerce Shopee pada mahasiswa Fakultas Ekonomi Universitas Gresik.
Perkembangan e-commerce yang didukung berbagai promosi, seperti diskon,
flash sale, gratis ongkir, dan voucher belanja, mendorong meningkatnya perilaku
pembelian impulsif, terutama di kalangan mahasiswa.
Penelitian menggunakan metode kuantitatif dengan pendekatan survei. Data
dikumpulkan melalui penyebaran kuesioner kepada 130 mahasiswa Fakultas
Ekonomi Universitas Gresik yang pernah membeli produk fashion melalui
Shopee. Teknik pengambilan sampel menggunakan purposive sampling. Analisis
data dilakukan dengan uji validitas, reliabilitas, asumsi klasik, regresi linier
berganda, uji t, dan uji F menggunakan SPSS.
Hasil penelitian menunjukkan bahwa gaya hidup, keterlibatan fashion, dan
pengetahuan produk masing-masing berpengaruh positif dan signifikan terhadap
pembelian impulsif. Secara simultan, ketiga variabel tersebut juga terbukti
berpengaruh positif dan signifikan terhadap pembelian impulsif produk fashion di
Shopee. Pengetahuan produk menjadi variabel yang paling dominan dalam
memengaruhi pembelian impulsif.\
Penelitian ini memberikan gambaran mengenai faktor-faktor yang memengaruhi
pembelian impulsif mahasiswa dalam berbelanja produk fashion melalui Shopee.
Temuan penelitian diharapkan dapat menjadi bahan pertimbangan bagi konsumen
dalam mengelola perilaku belanja secara lebih bijak serta menjadi referensi bagi
penelitian selanjutnya.

Kata Kunci: Gaya Hidup, Keterlibatan Fashion, Pengetahuan Produk, Pembelian
Impulsif, Shopee.
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The Influence of Lifestyle, Fashion Involvement, and Product
Knowledge on Impulse Buying of Fashion Products on Shopee E-
Commerce (A Study of Students of the Faculty of Economics,
Universitas Gresik)

Windy Tegar Ika
Program Studi Manajemen, Fakultas Ekonomi, Universitas Gresik

ABSTRACT
This study aims to analyze the influence of lifestyle, fashion involvement, and
product knowledge on impulsive buying behavior of fashion products on the
Shopee e-commerce platform among students of the Faculty of Economics,
Universitas Gresik. The rapid growth of e-commerce, supported by various
promotional strategies such as discounts, flash sales, free shipping, and shopping
vouchers, has contributed to the increasing occurrence of impulsive buying
behavior, particularly among university students.
This study employed a quantitative research method with a survey approach. Data
were collected through questionnaires distributed to 130 students of the Faculty of
Economics, Universitas Gresik, who had previously purchased fashion products
through Shopee. The sampling technique used was purposive sampling. Data were
analyzed using validity tests, reliability tests, classical assumption tests, multiple
linear regression analysis, t-tests, and F-tests with the assistance of SPSS
software.
The results indicate that lifestyle, fashion involvement, and product knowledge
each have a positive and significant effect on impulsive buying behavior.
Simultaneously, these three variables were also found to have a positive and
significant influence on impulsive buying of fashion products on Shopee. Product
knowledge emerged as the most dominant variable affecting impulsive buying
behavior.
This study provides insights into the factors influencing students’ impulsive buying
behavior when purchasing fashion products through Shopee. The findings are
expected to serve as a reference for consumers in managing their shopping
behavior more wisely and as a basis for future research.

Keywords: Lifestyle, Fashion Involvement, Product Knowledge, Impulse Buying,
Shopee.
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