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PENGARUH ELECTROIC WORD OF MOUTH (E-WOM) DAN KUALITAS
PRODUK TERHADAP KEPUTUSAN PEMBELIAN PRODUK TAS MAMOOKU
SURABAYA

Indah Suryani
Program Studi Manajemen, Fakultas Ekonomi, Universitas Gresik

ABSTRAK

Penelitian ini bertujuan untuk mengetahui : (1) pengaruh electronic word of mouth (E-
wom) terhadap keputusan pembelian tas Mamooku Surabaya, (2) pengaruh kualitas produk
terhadap keputusan pembelian tas Mamooku Surabaya, (3) pengaruh E-wom, dan kualitas
produk terhadap keputusan pembelian tas Mamooku Surabaya.

Penelitian ini menggunakan penelitian eksplantori dengan menggunakan pendekatan
kuantitatif. Populasi dalam penelitian ini adalah seluruh orang yang pernah menggunakan
tas Mamooku Surabaya. Sampel dalam penelitian ini berjumlah 79 responden keputusan
pembelian tas Mamooku Surabaya. Teknik pengambilan sampel menggunakan Teknik
purposive sampling dan Teknik pengumpulan data menggunakan kuesioner. Teknik
analisis data yang digunakan adalah uji instrumen (uji validitas dan uji reabilitas) dan
analisis regresi linier berganda.

Hasil penelitian menunjukkan bahwa (1) electronic word of mouth berpengaruh positif
dan signifikan terhadap keputusan pembelian tas Mamooku Surabaya sebesar 0,000 lebih
kecil darialpha=0,05 (2) kualitas produk berpengaruh positif dan signifikan terhadap
keputusan pembelian tas Mamooku Surabaya sebesar 0,000 lebih kecil darialpha=0,05 dan
(3) electronic word of mouth, dan kualitas produk berpengaruh positif dan signifikan
terhadap keputusan pembelian tas Mamooku Surabaya sebesar 0,000 lebih kecil

darialpha=0,05, dan koefisien determinasinya sebesar 0,618.

Kata Kunci: Electronic Word of Mouth, Kualitas Produk, Keputusan Pembelian
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PRODUK TERHADAP KEPUTUSAN PEMBELIAN PRODUK TAS MAMOOKU
SURABAYA

Indah Suryani
Management Study Program, Faculty of Economics, Gresik University

ABSTRACT

This research aims to investigate (1) the effect of electronic word of mouth on purchasing
decisions for Mamooku bags in Surabaya, (2) the influence of product quality on
purchasing decisions for Mamooku bags in Surabaya, (3) the influence of electronic word
of mouth and product quality on purchasing decisions for Mamooku bags in Surabaya.

The type of research in this study used exploratory research using a quantitative
approach. Research population is all people who use Mamooku bags Surabaya. The
sample in this study amounted to 79 respondents purchasing decisions at Mamooku bags
in Surabaya. Sampling technique using purposive sampling technique and data collection
techniques using questionnaires. Data analysis technique in this research are instrument
test (test of validity and reliability test) and regression analysis.

The results showed that (1) electronic word of mouth had a positive and significant
effect on purchasing decisions for Mamooku bags in Surabaya by 0.000, smaller than alpha
= 0.05 (2) product quality had a positive and significant effect on purchasing decisions for
Mamooku bags in Surabaya, which was 0.000 smaller than alpha. = 0.05 and (3) electronic
word of mouth, and product quality has a positive and significant effect on purchasing
decisions for Mamooku Surabaya bags by 0.000 which is smaller than alpha = 0.05, and

the coefficient of determination is 0.618.

Key Words: Electronic Word of Mouth, Product Quality, Purchase Decision
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