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ABSTRACT

This study aims to examine the effect of advertising, product quality and
consumer tastes on purchasing decisions for Honda motorcycles in Karanggeneng
Lamongan District. The high interest of the community in Karanggeneng District
towards Honda motorcycles is used as the background of the problem in this study.

In this study using data collection with a questionnaire method with a sample
of 100 respondents, the sampling technique used the Slovin formula and the data
analysis used in this study was the multiple linear regression method.

The results of this study indicate that all independent variables, namely
advertising, product quality and consumer tastes have a significant influence on the
dependent variable, namely purchasing decisions. In the independent variable, the
consumer's taste variable has the most dominant influence on the dependent
variable, namely the purchase decision, this is indicated by the coefficient value of
0.401. This is due to the high interest of respondents in Honda brand motorcycle

products.

Keywords : Advertising, Product Quality, Consumer Taste, and Purchase

Decision.
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