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KEPUASAN PELANGGAN PADA USAHA MIKRO MONKEY CLAW  

DI GADUKAN GRESIK 
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Program Studi Manajemen, Fakultas Ekonomi, Universitas Gresik 

ABSTRAK 

Penelitian ini bertujuan untuk meneliti pengaruh iklan, harga, dan kualitas produk 

terhadap kepuasan pembelian kaos sablon di dusun Gadukan secara parsial dan 

simultan. Penelitian ini penting terutama untuk kepuasan pembeli mengenai iklan, 

harga, dan kualitas produk yang dijual. Penelitian ini menggunakan metode 

kuantitatif dengan jenis penelitian explanatory research serta analisis data 

menggunakan analisis regresi linier berganda. Jumlah sampel yang diambil 97 

responden dan pengumpulan data dilakukan dengan kuesioner secara dari atau 

elektronik menggunakan media google form. 

 Kata Kunci: Iklan, Harga, Kualitas Produk, Kepuasan Pelanggan 
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THE INFLUENCE OF ADVERTISING, PRICE AND PRODUCT QUALITY 

ON CUSTOMER SATISFACTION IN THE MONKEY CLOW MICRO 

BUSINESS IN GADUKAN GRESIK  

Muhammad Tomy Mubarroq 

Management Study Program, Faculty of Economics, Gresik University 

ABSTRACT 

This research aims to examine the influence of advertising, price and product 

quality on satisfaction with purchasing screen-printed t-shirts in Gadukan hamlet 

partially and simultaneously. This research is especially important for buyer 

satisfaction regarding advertising, price and quality of the products being sold. 

This research uses quantitative methods with this type of research explanatory 

research and data analysis using multiple linear regression analysis. The number 

of samples taken was 97 respondents and data collection was carried out using 

questionnaires online or electronically using media google form. 
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