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PENGARUH ELECTRONIC WORD OF MOUTH, CITRA
MEREK DAN KUALITAS PRODUK TERHADAP MINAT BELI
PRODUK MS GLOW

Muhammad Yusril Bayu Shagara

Program Studi Manajemen, Fakultas Ekonomi, Universitas Gresik

ABSTRAK

Penelitian ini bertujuan untuk meneliti dan membuktikan pengaruh
electronic word of mouth, citra merek dan kualitas produk terhadap minat beli
produk MS Glow di Desa Randuagung Kecamatan Kebomas Kabupaten Gresik.
Penelitian ini penting untuk melihat minat beli konsumen atau warga di Desa
Randuagung Kecamatan Kebomas Kabupaten Gresik terhadap produk MS
Glow. Penelitian ini menggunakan pendekatan kuantitatif dengan analisis
regresi linier berganda. Jumlah sampel yang diambil 100 responden dan
pengumpulan data dilakukan dengan kuesioner untuk memperoleh data. Hasil
dari penelitian ini adalah electronic word of mouth, citra merek dan kualitas
produk berpengaruh positif atau signifikan terhadap minat beli pada produk

MS Glow di desa Randuagung kecamatan Kebomas kabupaten Gresik.

Kata kunci : Electronic word of mouth, citra merek, kualitas produk,

minat beli
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THE INFLUENCE OF ELECTRONIC WORD OF MOUTH, BRAND
IMAGE AND PRODUCT QUALITY ON INTEREST IN BUYING MS
GLOW PRODUCTS

Muhammad Yusril Bayu Shagara

Management Study Program, Faculty of Economics, Gresik University

ABSTRACT

This research aims to research and prove the influence of electronic word
of mouth, brand image and product quality on interest in purchasing MS Glow
products in Randuagung Village, Kebomas District, Gresik Regency. This
research is important to see the buying interest of consumers or residents in
Randuagung Village, Kebomas District, Gresik Regency towards MS Glow
products. This research uses a quantitative approach with multiple linear
regression analysis. The number of samples taken was 100 respondents and data
collection was carried out using a questionnaire to obtain data. The results of this
research are that electronic word of mouth, brand image and product quality
have a positive or significant effect on purchasing interest in MS Glow products

in Randuagung village, Kebomas sub-district, Gresik district.

Keywords : Electronic word of mouth, brand image, product quality, purchase

interest
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