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ABSTRAK 

Tujuan       -   Penelitian ini bertujuan untuk mengetahui dan menganalisis 

pengaruh Signifikan Pertumbuhan penjualan, Profitabilitas dan 

Ukuran Perusahaan terhadap Solvabilitas  pada perusahaan 

makanan dan minuman tahun 2018-2022. 

Metode      -    pengambilan sampel dilakukan secara Purposive sampling. 

Penelitian ini menggunakan pendekatan Kuantitatif, uji 

deskriptif, uji asumsi klasik, analisis regresi linier berganda dan 

determinasi. Data diolah dengan SPSS versi 25. 

Temuan     -  Hasil  temuan yang diperoleh dari penelitian menunjukkan bahwa 

pertumbuhan penjualan berpengaruh positif Signifikan terhadap 

Solvabilitas (DER), Profitabilitas (ROI) berpengaruh positif 

Signifikan terhadap Solvabilitas (DER), Ukuran Perusahaan 

(Size) tidak berpengaruh Signifikan terhadap Solvabilitas, 

Pertumbuhan penjualan, Profitabilitas (ROI) dan Ukuran 

Perusahaan (Size) secara simultan berpengaruh Signifikan 

terhadap Solvabilitas (DER). 

Implikasi    -   Implikasi praktis hasil penelitian ini dapat membantu universitas,    

penelitian selanjutnya dan perusahaan. Implikasi teoritis hasil 

penelitian membuktikan bahwa semakin tinggi tingkat 

pertumbuhan penjualan, profitabilitas, dan ukuran perusahaan 

berpengaruh terhadap solvabilitas 

 

 

Kata Kunci : Pertumbuhan Penjualan, Profitabilitas, Ukuran Perusahaan, 

Solvabilitas 
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THE INFLUENCE OF SALES GROWTH, PROFITABILITY AND 

COMPANY SIZE ON SOLVENCY 

 
 

Silvi Ersanti 
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ABSTRAK 

Purpose  –  This research aims to determine and analyze the significant 

influence of sales growth, profitability and company size on 

solvency in food and beverage companies in 2018-2022.  

Method  –  The  sampling method was carried out by purposive sampling. 

This research uses a quantitative approach, descriptive tests, 

classical assumption tests, multiple linear regression analysis 

and determination. Data is processed with SPSS version 25.  

Findings  –  The  results obtained from the research show that sales growth 

has a significant positive effect on Solvency (DER), Profitability 

(ROI) has a significant positive effect on Solvency (DER), 

Company Size (Size) has no significant effect on Solvency, Sales 

Growth, Profitability ( ROI) and company size (Size) 

simultaneously have a significant effect on Solvency (DER). 

Implications  –   The practical implications of the results of this research can help 

universities, further research and companies. The theoretical 

implications of the research results prove that the higher the 

level of sales growth, profitability and company size have an 

effect on solvency. 
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