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THE EFFECT OF PRICE, PRODUCT QUALITY, AND SERVICE QUALITY 

ON CUSTOMER LOYALTY AT THE COUNTER "BHACOOL HP" GRESIK 

 

Ananditala Khoirisma Sidanti 

Management Study Program, Faculty of Economics, Gresik University 

 

ABSTRACT 

 

This study aims to research and prove the influence of price, product quality, 

and service quality on customer loyalty at the Bhacool Hp Gresik Counter. This study 

uses quantitative descriptive with multiple linear regression analysis. The population 

and sample used in this study are, customers who make purchases at least 2 times, 

with a sample of 90 respondents. Sampling was carried out through a non-probability 

sampling  technique with a type of purpose sampling. The data analysis methods used 

are, descriptive statistical test, validity test, reliability test, classical assumption test, 

multiple linear regression analysis, hypothesis test and determination coefficient. The 

results of this study first explain that price has a positive and significant effect on 

customer loyalty. The results of the second study explain that product quality has a 

positive and significant effect on customer loyalty. The results of the third study explain 

that service quality has a positive and significant effect on customer loyalty. And the 

results of the fourth study explain that price, product quality, and service quality have 

a simultaneous effect on customer loyalty. 
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PENGARUH HARGA, KUALITAS PRODUK, DAN KUALITAS 

PELAYANAN TERHADAP LOYALITAS PELANGGAN PADA COUNTER 

“BHACOOL HP” GRESIK 

 

Ananditala Khoirisma Sidanti 

Program Studi Manajemen, Fakultas Ekonomi, Universitas Gresik 

 

ABSTRACT 

 

Penelitian ini bertujuan untuk meneliti dan membuktikan pengaruh harga, 

kualitas produk, dan kualitas pelayanan terhadap loyalitas pelanggan pada Counter 

Bhacool Hp Gresik. Penelitian ini menggunakan deskriptif kuantitatif dengan analisis 

regresi linier berganda. Populasi dan sampel yang digunakan dalam penelitian ini 

yaitu, pelanggan yang melakukan pembelian minimal 2 kali, dengan jumlah sampel 90 

responden. Pengambilan sampel dilakukan melalui teknik non probability sampling 

dengan jenis purpose sampling. Metode analisis data yang digunakan yaitu, uji statistik 

deskriptif, uji validitas, uji reabilitas, uji asumsi klasik, analisis regresi linier berganda, 

uji hipotesis dan koefisien determinasi. Hasil Penelitian ini yang pertama menjelaskan 

bahwa Harga berpengaruh positif dan signifikan terhadap loyalitas pelanggan. Hasil 

penelitian kedua menjelaskan kualitas produk berpengaruh positif dan signifikan 

terhadap loyalitas pelanggan. Hasil penelitian ke tiga menjelaskan kualitas pelayanan 

berpengaruh positif dan signifikan terhadap loyalitas pelanggan. Dan hasil penelitian 

ke empat menjelaskan harga, kualitas produk, dan kualitas pelayanan berpengaruh 

simultan terhadap loyalitas pelanggan. 

 

Kata Kunci : Harga, kualitas produk, kualitas pelayanan, loyalitas pelanggan 
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