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ABSTRAK 

Penelitian ini bertujuan untuk mengetahui pengaruh pengembalian dana, 

penjualan kilat dan biaya pengiriman terhadap perilaku konsumtif pada pengguna 

shopee di SMAN 1 Gresik. Penelitian ini menggunakan deskriptif kuantitatif 

dengan analisi regresi linear berganda. Populasi dan sampel yang digunakan 

dalam penelitian ini yaitu, Siswa SMAN 1 Gresik Angkatan 2021, dengan jumlah 

sampel 81 responden. Pengambilan sampel dilakukan melalui teknik non 

probability sampling dengan jenis purposive sampling. Metode analisis data yang 

digunakan yaitu, uji statistik deskriptif, uji validitas, uji reliabilitas, uji asumsi 

klasik, analisis regresi linear berganda, uji hipotesis dan koefisien determinasi. 

Hasil dari penelitian ini yang pertama menjelaskan bahwa pengembalian dana 

secara parsial berpengaruh signifikan terhadap perilaku konsumtif. Hasil 

penelitian kedua menjelaskan penjualan kilat secara parsial tidak berpengaruh 

signifikan terhadap perilaku konsumtif. Hasil penelitian ke tiga menjelaskan 

bahwa biaya pengiriman secara parsial tidak berpengaruh signifikan terhadap 

perilaku konsumtif. Dan hasil penelitian ke empat menjelaskan bahwa 

pengembalian dana, penjualan kilat dan biaya pengiriman secara simultan 

berpengaruh signifikan terhadap perilaku konsumtif. 

 

Kata kunci : Pengembalian dana, Penjualan kilat, Biaya Pengiriman, Perilak    

                   Konsumtif 
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THE EFFECT OF CASHBACK, FLASH SALE AND FREE SHIPPING ON 

CONSUMPTIVE BEHAVIOR 

TO SHOPEE USERS AT SMAN 1 GRESIK 

 

Siska Meilya Putri Mardani 

Management Study Program, Faculty of Economics, Gresik University 

 

ABSTRACT 

This research aims to determine the effect of cashback, flash sales and free 

shipping on consumer behavior of Shopee users at SMAN 1 Gresik. This research 

uses quantitative descriptive methods with multiple linear regression analysis. 

The population and sample used in this research were students of SMAN 1 Gresik 

class of 2021 with a sample size of 81 respondents. Sampling was carried out 

using a non-probability sampling technique with purposive sampling type. The 

data analysis methods used are descriptive statistical tests, validity tests, 

reliability tests, classical assumption tests, multiple linear regression analysis, 

hypothesis testing and coefficient of determination. The results of this research 

are the first to explain that cashback partially has a significant effect on consumer 

behavior. The results of the second study explain that flash sales partially do not 

have a significant effect on consumer behavior. The results of the third study 

explain that partial free shipping does not have a significant effect on consumer 

behavior. And the results of the fourth study explain that cashback, flash sales and 

free shipping simultaneously have a significant effect on consumer behavior. 

 

Keywords: Cashback, Flash Sale, Free Shipping, Consumptive Behavior 
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