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PENGARUH PENJUALAN, PROFITABILITAS DAN SOLVABILITAS 

TERHADAP NILAI PERUSAHAAN 

Siti Nur Nadhi’ah 

Program Studi Akuntansi, Fakultas Ekonomi, Universitas Gresik 

ABSTRAK 

Tujuan : riset berikut bertujuan guna memahami seberapa signifikan pengaruh 

penjualan, profitabilitas, serta solvabilitas pada nilai perusahaan farmasi yang 

tercatat pada Bursa Efek Indonesia selama 2019-2023. 

Desain/Metodologi/pendekatan: riset berikut memakai pendekatan kuantitatif 

dimana sampel dan populasi riset berikut ialah perusahaan farmasi yang tercatat 

pada BEI selama 2019-2023. Riset berikut memakai metode sampel jenuh, yang 

berarti bahwasanya semua populasi yang dihitung dijumlahkan. Uji hipotesis 

dilakukan memakai uji asumsi klasik dan analisis regresi linier berganda. Riset 

berikut memakai program SPSS 25. 

Temuan : Temuan analisis memperlihatkan bahwasanya penjualan secara parsial 

berdampak signifikan positif pada nilai perusahaan; profitabilitas secara parsial 

berdampak signifikan positif pada nilai perusahaan; serta solvabilitas secara parsial 

tidak berdampak signifikan pada nilai perusahaan. Secara keseluruhan, nilai 

perusahaan dipengaruhi signifikan oleh penjualan, profitabilitas, dan solvabilitas. 

Implikasi Penelitian : Hasil riset berikut memiliki implikasi praktis yang dapat 

membantu investor dalam membuat keputusan kebijakan tentang pengaruh 

Penjualan, Profitabilitas, dan Solvabilitas pada nilai perusahaan. Selain itu, 

implikasi teoritis temuan riset berikut bisa membantu mendeskripsikan teori 

keagenan dan teori sinyal. Implikasi kebijakan secara empiris tersebut memberi 

bukti perihal bagaimana Penjualan, Profitabilitas, serta Solvabilitas berdampak 

pada nilai perusahaan. 

Orisinilitas / Nilai : Ada perbedaan dengan penelitian sebelumnya. Misalnya, 

penelitian sebelumnya (Rahman, 2021) menemukan bahwa penjualan, solvabilitas, 

serta profitabilitas berdampak signifikan pada nilai perusahaan; riset lain 

(Yusmaniarti, 2021) menemukan bahwa penjualan, profitabilitas, dan solvabilitas 

secara signifikan mempengaruhi nilai perusahaan. 

 

Kata kunci: Penjualan,  Profitabilitas, Nilai perusahaan 
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THE EFFECT OF SALES, PROFITABILITY AND SOLVENCY ON THE 

COMPANY'S VALUE 

Siti Nur Nadhi’ah 

Accounting Study Program, Faculty of Economics, Gresik University 

ABSTRACT 

 

Purpose: The reason of this think about is to assess the affect of deals, benefit, and 

dissolvability on the showcase esteem of pharmaceutical businesses that are 

recorded on the Indonesia Stock Exchange between 2019 and 2023.  

Design/Methodology/approach : This reserch uses a quantitative approach with a 

population and research sample using pharmaceutical companies listed on the 

Indonesia Stock Exchange between 2019 and 2023. The study employs a saturated 

sampling method, using the entire population of a total of 11 companies  as a 

sample. The analytical methods of this study are classical assumption testing and 

multiple linear regression analysis, as well as hypothesis testing using  SPSS 

version 25 application. 

Findings: The analysis found that sales had a positive and significant impact on 

business value, profitability had a positive and significant impact on business value, 

solvency had a partial and significant impact on business value, sales, profitability, 

and  profitability had a partial and significant impact on business value. At the 

same time, solvency  had a significant and significant impact on enterprise value. 

Research Implications: The practical implications of  this study's findings can help 

investors make decisions regarding sales, profitability, and solvency on firm value. 

The theoretical implications of  this study's findings can explain the principal-agent 

theory and signaling theory. The empirical policy implications provide evidence 

regarding the impact of sales, profitability, and solvency on firm value.  

Originality / Value: The originality of this research shows that it is different from 

previous studies: the  first (Rahman, 2021) explains that sales, profitability and 

solvency have a significant impact on firm value simultaneously, while the  second 

(Yusmaniarti, 2021) explains that  sales, profitability and solvency have a 

significant impact on firm value simultaneously. 

 

 

Keywoard: Sales, Profitability, Company value 
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