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ABSTRAK 

Penelitian ini bertujuan untuk meneliti dan membuktikan pengaruh kualitas produk, 

kualitas pelayanan dan harga terhadap kepuasan pelanggan pada brushed echa make 

up artist Gresik. Penelitian ini menggunakan pendekatan kuantitatif dengan analisis 

regresi linier berganda. Jumlah sampel yang diambil 85 responden dan 

pengumpulan data. Hasil dari penelitian ini adalah kualitas produk berpengaruh 

negatif terhadap kepuasan pelanggan yang menggunakan jasa make up di brushed 

echa make up artist Gresik. Kualitas pelayanan berpengaruh positif terhadap 

kepuasan pelanggan yang menggunakan jasa make up di brushed echa make up 

artist Gresik, harga berpengaruh negatif terhadap kepuasan pelanggan yang 

menggunakan jasa make up di brushed echa make up artist Gresik. 

 

Kata kunci : Kualitas Produk, Kualitas Pelayanan, Harga, Kepuasan 

Pelanggan 
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PRICES ARE DUE TO CUSTOMER SATISFACTION ON BRUSHED 
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Errisa Dwi Nurmalia 
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ABSTRACT 

This research aims to research and prove the influence of product quality, service 

quality and price on customer satisfaction for brushed echa make up artist Gresik. 

This research uses a quantitative approach with multiple linear regression analysis. 

The number of samples taken was 85 respondents and data collection was carried 

out by distributing questionnaires to obtain data. The result of this research are that 

product quality has a negative effect on customer satisfaction who use make up 

services at brushed echa make up artist Gresik. Services quality has a positive effect 

on customer satisfaction who use make up services at brushed echa make up artist 

Gresik, price has a negative effect on customer satisfaction who effect on customer 

satisfaction who use make up services at brushed echa make up artist Gresik. 

 

Keywords: product quality, service quality, price, customer satisfaction. 
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