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PENGARUH VARIASI PRODUK, FASILITAS DAN KUALITAS 

PELAYANAN TERHADAP KEPUTUSAN PENGGUNAAN JASA PADA 

LOVE HOME TREATMENT GRESIK KOTA BARU (GKB) GRESIK 

 

Imam Basori 

Program Studi Manajemen, Fakultas Ekonomi, Universitas Gresik 

 

ABSTRAK 

Penelitian ini bertujuan untuk meneliti dan membuktikan pengaruh variasi produk 

(X1), fasilitas (X2) dan kualitas pelayanan (X3) terhadap keputusan penggunaan jasa 

(Y) pada Love Home Treatment Gresik Kota Baru (GKB) Gresik. Penelitian ini 

penting untuk meningkatkan penjualan di Love Home Treatment. Penelitian ini 

menggunakan pendekatan kuantitatif dengan analisis regresi linier berganda. Jumlah 

sampel yang diambil 61 responden dan pengumpulan data dilakukan dengan 

kuesioner untuk memperoleh data. Hasil dari penelitian ini adalah variasi produk 

berpengaruh positif signifikan terhadap keputusan pembelian Love Home Treatment, 

fasilitas berpengaruh positif signifikan terhadap keputusan pembelian Love Home 

Treatment, kualitas pelayanan berpengaruh positif signifikan terhadap keputusan 

pembelian Love Home Treatment dan variasi produk,fasilitas, kualitas pelayanan 

berpengaruh positif signifikan secara bersama-sama terhadap keputusan pembelian 

Love Home Treatment. 

 

Kata kunci :  Variasi Produk, Fasilitas, Kualitas Pelayanan, Keputusan 

Pembelian.  
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THE INFLUENCE OF PRODUCT VARIATION, FACILITIES AND 

SERVICE QUALITY ON DECISIONS TO USE SERVICES IN LOVE HOME 

TREATMENT GRESIK KOTA BARU (GKB) GRESIK 

 

Imam Basori 

Management Study Program, Faculty of Economics, Gresik University 

 

ABSTRACT 

This study aims to examine and prove the effect of product variation (X1), 

facilities (X2) and service quality (X3) on the decision to use services (Y) at Love 

Home Treatment Gresik, Kota Baru (GKB) Gresik. This research is important to 

increase sales at Love Home Treatment. This study uses a quantitative approach 

with multiple linear regression analysis. The number of samples taken was 61 

respondents and data collection was carried out using a questionnaire to obtain 

data. The results of this study are product variation that has a significant positive 

effect on the decision to purchase Love Home Treatment, facilities have a 

significant positive effect on the decision to purchase Love Home Treatment, 

quality of service has a significant positive effect on the decision to purchase Love 

Home Treatment and product variety, facilities, service quality have a significant 

positive effect jointly on the decision to purchase Love Home Treatment. 

 

Keywords: Product Variation, Facilities, Service Quality, Purchasing Decisions. 
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