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ABSTRAK  
 

Perkembangan bisnis ritel saat ini cukup signifikan terutama dalam bidang 

pakaian sehingga membuat perubahan gaya hidup masyarakat kelas menengah ke 

atas, terutama di kawasan perkotaan yang cenderung lebih memilih berbelanja di 

pusat perbelanjaan modern. Seiring meningkatnya kebutuhan konsumen, pelaku 

bisnis berlomba meningkatkan strategi penjualannya. Tujuan dalam penelitian ini 

adalah untuk mengetahui pengaruh ekuitas merek, kualitas pelayanan dan promosi 

akankah terhadap keputusan pembelian produk di Counter Cardinal Formal.  

Populasi dalam penelitian ini adalah konsumen produk di Counter Cardinal 

Formal. Penelitian ini merupakan penelitian kuantitatif dengan teknik 

pengumpulan data menggunakan kuisoner yang disebar secara online. Teknik 

pengambilan sampel dengan metode accidental sampling. Jumlah sampel dalam 

penelitian ini sebanyak 94 responden. Metode yang digunakan adalah analisis 

regresi linier berganda. Berdasarkan hasil pengujian hipotesis diketahui bahwa 

secara simultan ekuitas merek, kualitas pelayanan dan promosi berpengaruh 

terhadap keputusan pembelian. Sedangkan secara parsial menunjukkan bahwa 

ekuitas merek, kualitas pelayanan dan promosi berpengaruh terhadap keputusan 

pembelian. 

Kata kunci : Ekuitas Merek, Kualitas Pelayanan, Promosi dan Keputusan 

Pembelian. 
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THE INFLUENCE OF BRAND EQUITY, SERVICE QUALITY 

AND PROMOTION ON PRODUCT PURCHASE DECISIONS AT 

FORMAL CARDINAL COUNTERS 
 

Dewi Anggar Wati  

Management Study Program, Faculty Of Economics,  

Gresik University 

 

ABSTRACT 
 

The development of the retail business is currently quite significant, especially in 

the field of clothing, thus changing the lifestyle of the upper middle class, 

especially in urban areas who tend to prefer shopping in modern shopping 

centers. As consumer needs increase, business people are competing to improve 

their sales strategy. The purpose of this study was to determine the effect of brand 

equity, service quality and promotion on product purchasing decisions at Counter 

Cardinal Formal. The population in this study are product consumers at Counter 

Cardinal Formal. This research is a quantitative research with data collection 

techniques using questionnaires distributed online. The sampling technique used 

accidental sampling method. The number of samples in this study were 94 

respondents. The method used is multiple linear regression analysis. Based on the 

results of testing the hypothesis, it is known that simultaneously brand equity, 

service quality and promotion influence purchasing decisions. While partially it 

shows that brand equity, service quality and promotion influence purchasing 

decisions. 

 

Keywords: Brand Equity, Service Quality, Promotion and Purchase Decision. 
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