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PENGARUH PRICE, TRUST DAN PERCEIVED OF RISK TERHADAP 

KEPUTUSAN PEMBELIAN MENGGUNAKAN SHOPEE PADA 

MAHASISWA PRODI MANAJEMEN FAKULTAS EKONOMI 

UNIVERSITAS GRESIK 

 

Silvi Arifianti 

Program Studi Manajemen, Fakultas Ekonomi, Universitas Gresik 

 

ABSTRAK 

 

Penelitian ini bertujuan untuk meneliti dan membuktikan pengaruh price, trust dan 

perceived of risk terhadap keputusan pembelian menggunakan Shopee pada 

Mahasiswa Prodi Manajemen Fakultas Ekonomi Universitas Gresik. Penelitian ini 

menggunakan pendekatan kuantitatif dengan analisis regresi linier berganda. 

Jumlah sampel yang diambil 137 responden dan pengumpulan data dilakukan 

dengan menyebarkan kuesioner untuk memperoleh data. Hasil dari penelitian ini 

adalah price berpengaruh positif terhadap keputusan pembelian menggunakan 

Shopee, trust berpengaruh positif terhadap keputusan pembelian menggunakan 

Shopee, perceived of risk berpengaruh negative terhadap keputusan pembelian 

menggunakan Shopee. 

 

Kata kunci :      Price, trust, perceived of risk, keputusan pembelian.  
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THE INFLUENCE OF PRICE, TRUST AND PERCEIVED OF RISK ON 

PURCHASE DECISIONS USING SHOPEE IN STUDENTS OF 

MANAGEMENT PROGRAM FACULTY OF ECONOMICS GRESIK 

UNIVERSITY 

 

Silvi Arifianti 

Management Study Program, Faculty of Economics, Gresik University 

 

ABSTRACT 

 

The research aims to examines and proves the influence of price, trust and perceived 

risk on purchasing decisions using Shopee for students of the Management Study 

Program, Faculty of Economics, Gresik University. This research uses a 

quantitative approach with multiple linear regression analysis. Amount of sample 

taken 137 respondents and data collection is carried out by distributing 

questionnaires to obtain data. Results of this research is that price have a positive 

influence to the purchasing decisions using Shopee, trust have a positive influence 

to the purchasing decisions using Shopee, perceived risk have a negative influence 

to the purchasing decisions using Shopee. 

 

Keywords:  Price, trust, perceived risk, purchasing decision. 
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