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PENGARUH KUALITAS PELAYANAN, FASILITAS  

DAN PROMOSI TERHADAP MINAT BELI ULANG PELANGGAN  

PADA PIT-STOP KOPI GRESIK 

 

Asih Kumala Dewi 

Program Studi Manajemen, Fakultas Ekonomi, Universitas Gresik 

 

ABSTRAK 

 

Penelitian ini dilakukan bertujuan untuk meneliti dan membuktikan Pengaruh 

Kualitas Pelayanan, Fasilitas Dan Promosi Terhadap Minat Beli Ulang Pelanggan. 

Objek penelitian ini adalah Pit-Stop Kopi Gresik. Penelitian ini menggunakan 

pendekatan kuantitatif dengan analisis regresi linier berganda. Jumlah sampel 

yang diambil 100 responden dan pengumpulan data dilakukan dengan kuesioner 

untuk memperoleh data. analisis dilakukan dengan statistik deskriptif, Interval, uji 

validitas, uji reliabilitas, analisa korelasi parsial, uji asumsi klasik yang meliputi 

uji normalitas, uji heteroskedastisitas, uji autokorelasi, uji multikolienaritas serta 

uji linearitas. uji regresi linear berganda, Koefisien Determinasi (R2), uji 

hipotesis, uji-t (Uji Parsial), Uji-F (Uji Simultan) Dan menunjukkan bahwa data 

penelitian berdistribusi normal..Hal ini menunjukkan bahwa data yang tersedia 

telah memenuhi syarat menggunakan model persamaan regresi linier berganda. 

Pengujian hipotesis menggunakan uji t dan uji F. Hasil dari penelitian ini adalah 

kualitas pelayanan berpengaruh  positif signifikan terhadap minat beli ulang 

pelanggan pada Pit-Stop Kopi Gresik, fasilitas berpengaruh  positif signifikan 

terhadap minat beli ulang pelanggan pada Pit-Stop Kopi Gresik, promosi 

berpengaruh positif signifikan terhadap minat beli ulang pelanggan pada Pit-Stop 

Kopi Gresik, serta kualitas pelayanan, fasilitas dan promosi berpengaruh positif 

signifikan minat beli ulang pelanggan pada Pit-Stop Kopi Gresik. 

Kata kunci: Kualitas Pelayanan, Fasilitas, Promosi, Minat Beli Ulang 
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INFLUENCE OF SERVICE QUALITY, FACILITIES 

AND PROMOTION OF CUSTOMER RE-BUY INTEREST 

AT GRESIK COFFEE PIT-STOP 

 

Asih Kumala Dewi 

Management Study Program, Faculty of Economics, Gresik University 

 

ABSTRACT 

 

This research was conducted with the aim of examining and proving the effect of 

service quality, facilities and promotions on customer repurchase interest. The 

object of this research is the Gresik Coffee Pit-Stop. This study uses a quantitative 

approach with multiple linear regression analysis. The number of samples taken 

was 100 respondents and data collection was carried out using a questionnaire to 

obtain data. analysis was performed with descriptive statistics, intervals, validity 

test, reliability test, partial correlation analysis, classic assumption test which 

includes normality test, heteroscedasticity test, autocorrelation test, 

multicollinearity test and linearity test. multiple linear regression test, Coefficient 

of Determination (R2), hypothesis test, t-test (Partial Test), F-test (Simultaneous 

Test) And shows that the research data is normally distributed. This shows that 

the available data meets the requirements of using the model multiple linear 

regression equation. Hypothesis testing using the t test and F test. The results of 

this study are service quality has a significant positive effect on customer 

repurchase intention at Kopi Gresik Pit-Stop, facilities have a significant positive 

effect on customer repurchase intention at Kopi Gresik Pit-Stop, promotion has a 

significant positive effect on customer repurchase intention at Pit-Stop Stop Kopi 

Gresik, as well as quality of service, facilities and promotions have a significant 

positive effect on customer repurchase intention at Pit-Stop Kopi Gresik. 

Keywords: Quality of Service, Facilities, Promotion,  of Repurchase Interest 
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