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ABSTRAK 
 
 

Tujuan penelitian ini adalah untuk mengetahui pengaruh E-Wallet 
Mypertamina,kualitas pelayanan dan harga terhadap kepuasan konsumen  

 
Penelitian ini dilaksanakan di SPBU 54.611.30 Gresik. Penelitian ini 

berjenis deskriptif dengan pendekatan kuantitatif. Sampel diambeil dengan teknik 
simpel random sampling dengan jumlah sampel sebanyak 100 responden. Metode 
pengumpulan data terkait dengan penelitian yang dilakukan menggunakan 
kuisioner. 

 
Hasil penelitian 100 responden dari perhitungan regresi dengan 

menggunakan SPSS versi 26.00  for windows diperoleh nilai t hitung sebesar 
2.347 > t tabel sebesar 1.66071 dan diperoleh T signifikansi = 0,021 < a = 0.05 
maka H0 ditolak dan H1 diterima, sehingga variabel E-Wallet berpengaruh 
sigifikan terhadap kepuasan konsumen(Y). Dan diperoleh nilai t hitung sebesar 
5.233 > t tabel sebesar 1.66071 dan diperoleh T signifikansi = 0,000 < a = 0.05 
maka H0 ditolak dan H1 diterima, sehingga variabel kualitas pelayanan 
berpengaruh sigifikan terhadap kepuasan konsumen(Y).  diperoleh pula  nilai t 
hitung sebesar 4.833 > t tabel sebesar 1.66071 dan diperoleh T signifikansi = 
0,000 < a = 0.05 maka H0 ditolak dan H1 diterima, sehingga variabel harga 
berpengaruh sigifikan terhadap kepuasan konsumen(Y). Dan diperoleh nilai F 
hitung sebesar (44.023) > F tabel (2.699), maka H0 ditolak dan H1 diterima 
sehingga secara bersama-sama (simultan) E-wallet, kualitas pelayanan dan harga 
berpengaruh signifikan terhadap kepuasan konsumen SPBU 54.611.30 Gresik 
 
 
Kata Kunci : E-Wallet, Kualitas Pelayanan, Harga dan Kepuasan Konsumen  
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ABSTRACT 
 
 The purpose of this study was to determine the effect of the Mypertamina 
E-Wallet, service quality and price on consumer satisfaction 
 his research was conducted at gas station 54.611.30 Gresik. This 
research is a descriptive type with a quantitative approach. Samples were taken 
using simple random sampling technique with a total sample of 100 respondents. 
Data collection methods related to research conducted using a questionnaire. 
 
 The results of the research on 100 respondents from the regression 
calculation using SPSS version 26.00 for windows obtained a t value of 2.347 > t 
table of 1.66071 and obtained T significance = 0.021 <a = 0.05 then H0 is 
rejected and H1 is accepted, so that the E-Wallet variable has a significant effect 
on consumer satisfaction (Y). And the t count value is 5.233 > t table is 1.66071 
and T significance = 0.000 <a = 0.05 then H0 is rejected and H1 is accepted, so 
that the service quality variable has a significant effect on customer satisfaction 
(Y). 
Also obtained is a calculated t value of 4.833 > t table of 1.66071 and obtained T 
significance = 0.000 <a = 0.05 then H0 is rejected and H1 is accepted, so that the 
price variable has a significant effect on consumer satisfaction (Y). 
And the calculated F value is (44,023) > F table (2,699), then H0 is rejected and 
H1 is accepted so that together (simultaneously) E-wallet, service quality and 
price have a significant effect on customer satisfaction at Gas Station 54,611.30 
Gresik 
 

Keywords: E-Wallet, Service Quality, Price and Consumer Satisfaction 
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