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ABSTRAK 

Studi ini bertujuan untuk menguji pengaruh promosi penjualan (X1), 

keragaman produk (X2), dan harga (X3) terhadap minat beli (Y) di Farmers Family 

GKB Gresik.  

Metode pengambilan sampel yang digunakan dalam penelitian ini adalah 

non-probability sampling dengan teknik purposive sampling. Sampel yang 

terkumpul sebanyak 81 responden dimana responden yang diambil memiliki 

kriteria sebagai konsumen di Farmers Family GKB Gresik selama tahun 2022 

sampai tahun 2023. Metode kuesioner yang digunakan terdiri dari beberapa 

pertanyaan. Data kemudian dianalisis secara kuantitatif dengan menggunakan 

program SPSS ver.21 sebagai alat analisis. 

Hasil penelitian menunjukkan secara persial: 1) Promosi Penjualan tidak 

berpengaruh terhadap Minat Beli, dimana nilai t hitung < t tabel yaitu 1,235 < 1,293 

(H1ditolak), 2) Keragaman Produk berpengaruh signifikan terhadap Minat Beli, 

dimana nilai t hitung  > t tabel yaitu 1,902 > 1,293 (H2 diterima), 3) Harga berpengaruh 

signifikan terhadap Minat Beli, dimana nilai t hitung > t tabel yaitu 3,856 > 1,293 (H3 

diterima). Secara simultan promosi penjualan, keragaman produk, dan harga 

berpengaruh signifikan terhadap Minat Beli di Farmers Family GKB Gresik, 

dimana nilai F hitung > F tabel yaitu 8,106 > 2,723. 

 

Kata Kunci: Promosi Penjualan, Keragaman Produk, Harga dan Minat beli 
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ABSTRACT 

 

This study aims to examine the effect of sales promotion (X1), product 

variety (X2), and price (X3) on buying interest (Y) at Farmers Family GKB Gresik. 

The sampling method used in this research is non-probability sampling with 

purposive sampling technique. The sample that was collected was 81 respondents 

where the respondents who were taken had criteria as consumers in the Farmers 

Family GKB Gresik from 2022 to 2023. The questionnaire method used consisted 

of several questions. The data were then analyzed quantitatively using the SPSS 

ver.21 program as an analytical tool. 

The results show that partially: 1) Sales Promotion has no effect on 

Purchase Intention, where the value of t count < t table is 1.235 < 1.293 (H1 is rejected), 

2) Product Diversity has a significant effect on Purchase Intention, where the value 

of t count > t table is 1.902 > 1.293 (H2 accepted), 3) Price has a significant effect on 

Purchase Intention, where the value of t count > t table is 3.856 > 1.293 (H3 accepted). 

Simultaneously, sales promotions, product diversity, and prices have a significant 

effect on buying interest in Farmers Family GKB Gresik, where the F  count > F table 

is 8.106 > 2.723. 

 

Keywords: Sales Promotion, Product Diversity, Price, Purchase intention 
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