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PENGARUH KOREAN WAVE, BRAND AMBASSADOR
DAN BRAND IMAGE TERHADAP KEPUTUSAN

PEMBELIAN PRODUK SCARLETT
(Studi Kasus Pada Mahasiswa Fakultas Ekonomi Universitas Gresik)

Khikmatul Munawaroh
Program Studi Manajemen, Fakultas Ekonomi, Universitas Gresik

ABSTRAK

Penelitian ini bertujuan untuk meneliti dan membuktikan pengaruh
korean wave, Brand Ambassador dan brand image terhadap keputusan pembelian
produk scarlett pada mahasiswa fakultas ekonomi universitas Gresik. Penelitian ini
penting karena ingin membuktikan bahwa dampak adanya hallyu (korean wave)
yang masih booming hingga saat ini, internatinal brand ambassador dan brand
image mempengaruhi keputusan pembelian produk scarlett pada mahasiswa
fakultas ekonomi universitas Gresik. Penelitian ini menggunakan pendekatan
kuantitatif. Jumlah sampel yang di ambil 78 responden dan pengumpulan data
dilakukan dengan kuesioner data kuesioner, wawancara, observasi, dan
dokumentasi. Penelitian ini dilakukan dengan teknik random sampling dan
menggunakan rumus perhitungan Slovin. Analisis data menggunakan skala Likert
menggunakan media GoogleForm. Analisa yang digunakan adalah regresi linier
berganda dan uji hipotesis.

Hasil dari penelitian ini bahwa hallyu (korean wave) yang masih banyak
digemari hingga saat ini, memiliki pengaruh terhadap keputusan pembelian produk
scarlett bagi mahasiswa fakultas ekonomi universitas Gresik, begitu juga
internatinal brand ambassador dan brand image berpengaruh positif signifikan
terhadap keputusan pembelian produk scarlett pada mahasiswa fakultas ekonomi
universitas Gresik.

Kata kunci : Korean wave, brand ambassador, brand image, dan keputusan
pembelian



THE EFFECT OF KOREAN WAVE, BRAND AMBASSADOR
AND BRAND IMAGE ON SCARLETT'S PRODUCT
PURCHASE DECISION
(Case Study on Students of the Faculty of Economics, University of Gresik)

Khikmatul Munawaroh
Management Study Program, faculty of Economics, Gresik University

ABSTRACT

This study aims to examine and prove the influence of korean wave, Brand
Ambassador and brand image on the purchasing decision of scarlett products in
students of the faculty of economics, University of Gresik. This research is
important because it wants to prove that the impact of the hallyu (Korean wave)
which is still booming today, internatinal brand ambassadors and brand image
influenced the decision to purchase scarlett products on students of the faculty of
economics, University of Gresik. This research uses a quantitative approach. The
number of samples taken was 78 respondents and data collection was carried out
with questionnaire data questionnaires, interviews, observations, and
documentation. This study was conducted using a random sampling technique and
using the Slovin calculation formula. Analyze data using the Likert scale using
GoogleForm media. The analysis used is multiple linear regression and hypothesis
testing.

The results of this study that hallyu (Korean wave), which is still widely loved
today, has an influence on the decision to purchase scarlett products for students
of the faculty of economics, University of Gresik, as well as internatinal brand
ambassadors and brand image have a significant positive effect on the decision to
purchase scarlett products in students of the faculty of economics, University of
Gresik.

Keyword : Korean wave, brand ambassador, brand image, and buying decision
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