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PENGARUH ONLINE PROMOTION DAN WORD OF MOUTH 

TERHADAP MINAT BELI KONSUMEN DI KEDAI 

MONGGOH SEDOYO PINARAK BUNGAH GRESIK 
 

Moh. Mas’udi Arifin 

Program Studi Manajemen, Fakultas Ekonomi, Universitas Gresik 

 

ABSTRAK 
 

Penelitian ini bertujuan untuk meneliti dan membuktikan pengaruh online 

promotion dan word of mouth terhadap minat beli masyarakat bungah di Kedai 

Monggoh Sedoyo Pinarak (MSP). Penelitian ini penting dilakukan karena 

pengusaha harus mengetahui konsumen mana yang akan tertarik dengan promosi 

produknya, kriteria promosi yang bagaimana yang menarik konsumen untuk 

berminat membeli produk. Dalam hal ini pengusaha perlu merancang sebuah 

strategi promosi  Penelitian ini menggunakan metode pendekatan kuantitaitf 

dengan jumlah sampel yang diambil berjumlah 104 responden. Pengumpulan data 

dilakukan dengan kuisioner dan observasi. Penelitian ini dilakukan dengan teknik 

random sampling dan menggunakan rumus perhitungan Slovin. Analisis data 

menggunakan skala Likert menggunakan media Google Form. Hasil yang didapat 

dari penelitian ini bahwa online promotionterbukti secara parsial mempengaruhi 

minat beli masyarakat Bungah untuk membeli di Kedai Monggo Sedoyo Pinarak 

Bungah.Word of mouth terbukti secara simultan mempengaruhi minat beli 

masyarakat Bungah untuk membeli di Kedai Monggo Sedoyo Pinarak 

Bungah.Online promotiondan word of mouth terbukti secara simultan 

mempengaruhi minat beli masyarakat Bungah untuk membeli di Kedai Monggo 

Sedoyo Pinarak Bungah. 

 

Kata kunci: online promotion, word of mouth, minat beli 



vi 

 

THE INFLUENCE OF ONLINE PROMOTION AND WORD OF 

MOUTH ON CONSUMER BUYING INTEREST IN SHOP 

MONGGOH SEDOYO PINARAK BUNGAH GRESIK 
 

Moh. Mas’udi Arifin 

Management Study Program,Faculty of Economics, University of Gresik 

 

ABSTRACT 

 

 

This study aims to examine and prove the influence of online promotion and word 

of mouth on people's buying interest in Kedai Monggoh Sedoyo Pinarak (MSP). 

This research is important to do because entrepreneurs must know which 

consumers will be interested in the promotion of their products, the criteria for 

promotions that attract consumers to be interested in buying products. In this 

case, entrepreneurs need to design a promotion strategy This research uses the 

quantf approach method with the number of samples taken amounting to 104 

respondents. Data collection was carried out by questionnaires and observations. 

This study was conducted using a random sampling technique and using the Slovin 

calculation formula. Analyze the data using the Likert scale using Google Form 

media.The results obtained from this study that online promotion has been shown 

to partially affect the buying interest of bungah people to buy at Kedai Monggo 

Sedoyo Pinarak Bungah. Word of mouth has been proven to simultaneously 

influence the buying interest of bungah people to buy at Kedai Monggo Sedoyo 

Pinarak Bungah. Online promotion and word of mouth have been proven to 

simultaneously influence the buying interest of bungah people to buy at Shop 

Monggo Sedoyo Pinarak Bungah. 

 

Keywords: online promotion, word of mouth, buying interest
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