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ABSTRAK 

 

Penelitian ini berfokus pada minat beli ulang konsumen berdasarkan daya tarik 

iklan dan kepercayaan konsumen pada sabun mandi Lifebuoy di Gang Mbah 

Santri Suci Gresik. Rumusan masalah dalam penelitian ini apakah daya tarik iklan 

dan kepercayaan konsumen berpengaruh secara parsial dan simultan terhadap 

minat beli ulang konsumen pada sabun mandi Lifebuoy di Gang Mbah Santri Suci 

Gresik. Sampel dalam penelitian ini sebanyak 110 responden. Metode penelitian 

ini menggunakan pendekatan kuantitatif dan metode pengambilan sampel 

dilakukan dengan metode non-probability sampling dengan teknik purposive 

sampling. Metode pengumpulan data yang digunakan dalam penelitian ini adalah 

wawancara, kuesioner dan observasi. Hasil dari penelitian ini diketahui bahwa 

variabel daya tarik iklan secara parsial berpengaruh terhadap minat beli ulang di 

Gang Mbah Santri Suci Gresik. Variabel kepercayaan konsumen secara parsial 

berpengaruh terhadap minat beli ulang di Gang Mbah Santri Suci Gresik. Variabel 

daya tarik iklan dan kepercayaan konsumen secara simultan berpengaruh terhadap 

minat beli ulang di Gang Mbah Santri Suci Gresik. 

 

Kata Kunci: Daya Tarik Iklan, Kepercayaan Konsumen, Minat Beli Ulang 
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ABSTRACT 

 

This research focuses on consumer repurchase intention based on advertising 

attractiveness and consumer trust in Lifebuoy soap in Gang Mbah Santri Suci 

Gresik. The formulation of the problem in this study is whether the attractiveness 

of advertising and consumer trust partially and simultaneously influence 

consumers repurchase interest in Lifebuoy soap in Gang Mbah Santri Suci 

Gresik. The sample in this study was 110 respondents. This research method uses 

a quantitative approach and the sampling method is carried out by non-

probability sampling method with purposive sampling technique. The data 

collection methods used in this study were interviews, questionnaires and 

observation. The results of this study are known that the advertising attractiveness 

variable partially has a effect on repurchase interest in Gang Mbah Santri Suci 

Gresik. The consumer confidence variable partially has a effect on repurchase 

interest in Gang Mbah Santri Suci Gresik. The variable of advertising 

attractiveness and consumer trust simultaneously has a effect on repurchase 

interest in Gang Mbah Santri Suci Gresik. 

 

Keywords: Advertising Attractiveness, Consumer Confidence, Repurchase 

Interest 
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